CONTENT MARKETING
Sayers Solutions intro guide

Content marketing is creating and sharing
helpful, relevant content that attracts the
right people and builds trust

So they choose you when they’re ready.
It’s not hard-sell;

It’s value-first marketing that earns
attention and drives profitable action.
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CONTENT MARKETING
Key elements

1.Value — Teach, entertain, or solve a
real problem.

2.Relevance — Match content to what
your audience actually cares about.

3.Consistency — Little and often
beats rare, perfect pieces.

4.Purpose — Every item should move
a business goal: awareness, leads,

or sales.
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CONTENT MARKETING
Types of content

(what works and why)

Blog posts & articles — Answer questions people are
searching for. Builds visibility and authority.

Videos — Fast, engaging ways to explain what you do (how-
tos, behind-the-scenes, demos).

Infographics — Turn complex info into an easy, shareable
visual.

Podcasts — Deepen relationships with stories and expert
conversations — people listen while they work.

Ebooks & whitepapers — Longer guides that prove expertise
and capture leads.

Social posts — Quick, regular touchpoints to keep you front-
of-mind.

Newsletters — Direct, regular contact that nurtures prospects
and customers.

Case studies & testimonials — Proof that you deliver results —
the most persuasive content you have.
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What content marketing
does for you

Builds brand awareness

Establishes trust and authority

Generates qualified leads and

conversions

Improves search visibility (SEO)

Keeps customers coming back
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CONTENT MARKETING

A quick example

A local fithess brand could use:

Short blog posts on nutrition

Weekly workout videos

A free downloadable meal plan (lead magnet)
Customer success stories in newsletters
Together these attract prospects and convert

them into paying members
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READY-TO-ACT?

How Sayers Solutions can help

Book a one-to-one session to get a tailored
content plan that fits your audience, budget,
and goals — or join the Sayers Club for
ongoing support, templates, and monthly

content reviews.

Why choose this route?

e Personal advice that’s practical and actionable.
e Done-with-you options (not just theory).
e Club members get exclusive templates,

monthly check-ins, and priority booking.
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NEXT STEPS

Book al:l

Join the Club

Or message

contact@SayersSolutions.co.uk
or via any of our social media




